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Aktivitas digital marketing pada perusahaan kini banyak menggunakan 
media sosial untuk memasarkan produk suatu merek. Media sosial yang digunakan 
oleh perusahaan diharapkan mampu menjangkau konsumennya untuk dapat 
mewujudkan obyektif komunikasi suatu perusahaan, seperti meningkatkan 
awareness atau mendorong pembelian produk. Salah satu tugas staff marketing 
dalam divisi marketing di Perusahaan Bonolo (PT. Art Kea Internusa) adalah 
menjalankan peran social media specialist dan content marketing.  Maka dari itu, 
laporan kerja magang ini bertujuan untuk mengetahui peran social media specialist 
pada aktivitas digital marketing, serta untuk mengetahui aktivitas digital marketing 
di Bonolo khususnya pada bidang content marketing. Laporan ini menggunakan 
konsep social media specialist, social media marketing, dan content marketing 
sebagai acuan penulis selama melaksanakan praktik kerja magang. Berdasarkan 
temuan yang ada, seorang social media specialist di Bonolo dituntut untuk selalu 
kreatif dalam setiap pembuatan konten, selalu aktif di media sosial, serta memiliki 
pemahaman di bidang marketing, advertising, atau public relations. Selain itu, 
content marketing di Bonolo mempunyai tujuan yaitu, meningkatkan brand 
awareness, mendorong transaksi, dan meningkatkan retention. Hal tersebut 
dicapai melalui strategi content marketing yaitu penggunaan konten interaktif dan 
pembuatan konten podcast yang mengangkat tema kehidupan perkantoran. 
 
Kata kunci: Digital Marketing, Conten marketing, social media specialist, Social 




Digital marketing activities at the company now are using social media to 
market a brand. The social media used by the company is expected to be able to 
reach its consumers to realize the communication objectives of a company, such 
as increasing awareness or encouraging product purchases. One of the tasks of 
the marketing staff in the division marketing at Bonolo Company (PT. Art Kea 
Internusa) is to carry out the role of a social media specialist and content 
marketing. Therefore, this internship report aims to determine the role of social 
media specialists in digital marketing activities, as well as to find out digital 
marketing activities in Bonolo, especially in the field of content marketing. This 
report uses the concepts of social media specialist, social media marketing, and 
content marketing as the author's reference during the internship practice. Based 
on the findings, a social media specialist in Bonolo is required to always be 
creative in every content creation, always active on social media, and have an 
understanding in the fields of marketing, advertising, or public relations. In 
addition, content marketing at Bonolo has a goal, namely, to increase brand 
awareness, encourage transactions, and increase retention. This is achieved 
through a strategy, content marketing namely the use of interactive content and 
the creation of content podcasts with the theme of office life. 
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